A0051336



IFAT
FLO



Made in China



ATOs

5 60
15
1
1940 NGO Ten
Thousand Villages The Mennonite Central Committee
1800
1960
Oxfam
60
3
1969
1964 UNCTAD "Trade not Aid”
60 70 ATOs
NGO BRAC Pekerti
ATOs ATOs
70
ATOs 3
1973 3
1974 3 IFAT International Federation
for Alternative Trade 1960 1970

HFAT “A Brief History of the Alternative Trading Movement”



70 80
ATOs
2
3
3
3
1980
ATOs
ABAL FAIR TRADE 10 1984 1991
S.I.I. 15 ATOs
ATOs
1985 TWIN(Third World Information
Network)4 1989 ATOs
IFAT (International federation for Alternative Trade) 1990
EFTA(the European Fair Trade Association)s 1970
ATOs
80 ATOs
1988 Max Havelaar Max
IFAT http://www.ifat.org/
2
http://ww._yk._rim.or.jp/~ngo/
3 1 2002 p-7
41985 NGO
Twin Trading
Company Twin Twin Trading
1 2002 p-11
51990
9 12



Havelaar

1992
1997 FLO(Fairtrade Labelling
Organizations Internationals)
1990 ATOs ATOs
6
7
ATOs
15 3000 3 NEWS!
(Network of European World Shops)® IFAT FLO EFTA FINE
2
90 ATOs
1970
9
6 1 2002 p.7
7
81994 13 2,700
91980

ATJ



1993

22

ATJ(Alter Trade Japan)

2003

7



1
2,700
18
43,000 18
5 1%
1%
1000 6
( 9
2000
4.0% 4% 15.0%
4.2%
4.0%
30.-3.9% 3.3%
3.0%
2.0-2.9% 2.7% 2.5% 2%
1..8%
1.0-1.9% 1.8% 1.8% 1.22%
1.5%
1.0%
1.0%
1.0 0.8% >1.0% >1.0%
0.7% 0.8% >1.0%
0.5% 0.7% >1.0%
0.3% 0.7%
0.3% 0.675
0.13% >1.0%
0.1% >1.0%
>1.0%
>1.0%

(

)Fair Trade in Europe 2001 2001 15

18 European Fair Trade Association. “Fair Trade in Europe 2001”. 2001. p.13.

17




“The Big Four” 2000
Gepa 2980
Fair Trade Organisatie 1590
Traidcraft 1240
Oxfam Fair Trade 1070

Fair Trade in Europe 2001 2001 13

19 1960
20
21
NGO NGO
2
30
22 23
Tesco CSR; Corporate Social

Responsibility

19 Margaret levi, April Linton. “Fair Trade: A Cup at a Time?”. Politics & Society. Vol 31.

2008. p.419.
20

21

22 EFTA. “Fair Trade in Europe”. 2001. p.60.
23 Jane Simms. "Fair Chance for Fairtrade . Marketing. 2003. p.24.

18



170

2 15%
25 26
1 2
Cafédirect
33 27 Cafédirect
Strategic Development Manager 3
28
150
3% 29
Fairtrade Foundation
7 8 2002
6300 1
30

24
25 Jane Simms. “Fair Chance for Fairtrade?”. Marketing. 2003. p. 22.
26
27 Jane Simms. “Fair Chance for Fairtrade?”. Marketing. 2003. p. 23.
28
29 26.
30 Fairtrade Foundation "Sales of Fairtrade Products in the UK”

Fairtrade Foundation http://www.fairtrade.org.uk/

19



(7 (million£)
1998 1999 2000 2001 2002
Coffee 8.2 9 9.3 11.1 13.8
Tea 1.2 2.7 3 35 4.3
Chocolate/cocoa products 0.6 1.4 2.2 3.6 4.2
Honey products n/a 0.1 0.5 1.9 3
Bananas n/a n/a 5.6 10.2 12.1
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